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theby’s International Realty
nches Apple News partnership

to the brand’s website,
www.sothebysrealty.com,
with 98 percent of these
users being new visitors to
the site. Google and Face-
book are the top two re-
ferring sites.

The advertising arrange-
ment gives the Sotheby's
International Realty brand a
5 percent share of voice —
the percentage of advertising
for any one brand among
the total ads featured—in
the “For You” section of the
app, which supplies a feed
of news stories from sources
preselected by users.

The brand also has a 25
percent share of voice in the
app’s business channel,
which users can access in
the “Explore” section. In
addition, users can add a
special Sotheby’s Interna-

tional Realty channel within
Apple News, which displays
content from the brand’s
blog, Extraordinary Living.
The brand also an-
nounced that it is supple-
menting the advertising
partnership with an addi-
tional “iAd” advertising
campaign with Apple, al-
lowing the brand to achieve
further exposure across
thousands of mobile apps.
“This is an exciting new
development for our brand,
which always remains on
the cutting edge. The app
allows us to potentially
reach over 800 million
iPhones and iPads, and
within one week of launch-
ing, it's already the No. 3
traffic driver to the Sothe-
by's International Realty
website,” said Paul Breun-

Sotheby's International
Realty brand has ent
into an

partnership with Apple 3
the exclusive real estate
advertiser for Apple New

ich, president and CEO of
William Pitt and Julia B. Fi
Sotheby's International
Realty. “The level of expo-
sure our new Apple News
partnership realizes for ou
brand, agents and clients i
nothing short of extraordi-
nary.”



